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PRODUCE FOR KIDS® LAUNCHES NEW CAMPAIGN WITH PUBLIX
TO PROVIDE SALAD BARS TO SCHOOLS

Shoppers’ fresh produce purchases will support Let’s Move Salad Bars to Schools Initiative

ORLANDO – September ##, 2011 – From now until October 26, families can help their local schools each time they visit the produce section of their local Publix. Together with Produce for Kids (PFK), Publix Super Markets is supporting the “Healthy Schools, Healthy Minds” campaign to raise money to provide salad bars to schools in their local communities.  

Let’s Move Salad Bars to Schools is a public health initiative to donate salad bars to schools across the country in order to increase children’s fruit and vegetable consumption and improve child nutrition. Let’s Move Salad Bars to Schools supports First Lady Michelle Obama’s Let’s Move! initiative to end childhood obesity in a generation.  Parents and educators can learn more about Let’s Move Salad Bars to Schools and how to register their school to receive a salad bar by visiting saladbars2schools.org.

Shoppers can find the Produce for Kids displays in the produce section of their local Publix during the promotion. When shoppers purchase sponsored fresh fruit and vegetable items, a donation will be made to the Let’s Move Salad Bars to Schools initiative. 

 “Fall is when everyone thinks about back to school. ‘Healthy Schools, Healthy Minds,’ is our newest effort to support schools in Publix area communities by raising funds to provide healthier options in schools,” said Kim Avola, marketing director of Produce for Kids. “We are so proud to work with Publix in this effort to share the message of healthy eating with families as well as support the Let’s Move Salad Bars to Schools initiative.”

Shoppers are invited to enter the Play With Your Produce Challenge for a chance to win Publix gift cards valued up to $100. Teachers are also invited to enter their classrooms in the Play With Your Produce Classroom Challenge for a chance to win up to $1,000 for their classroom. The classroom 
-more-

challenge encourages kids to fill half their plate with fresh fruits and vegetables, based on the new USDA MyPlate guidelines. For more information and to enter the contest(s), please visit produceforkids.org
New this fall, PFK has introduced the Parents on Produce Board, made up of professional experts in the online parenting community. The board provides resources for busy parents to help support healthy lifestyles for families. Parents can read articles and submit questions to members of the Parents on Produce Board via PFK’s Facebook and Twitter sites.

The purchase of these products during the promotion will benefit local schools in the Publix area: Select One® Tomatoes on the Vine, Buddy Fruits® The Healthy Fruit Snack, Crunch Pak® Sliced Apples, Del Monte® Fruit Naturals® Cups, Del Monte Gold® Extra Sweet Pineapple, SUNSET® Tomatoes on the Vine, Wonderful® Pistachios, Pero Family Farms® Stoplight Peppers, Mini Sweet Peppers, Mini Seedless Cucumbers & Organic Snipped Green Beans, RealSweet® Sweet Onions and Marie’s® Dressings. 

More information about the campaign, including a list of sponsored products, can be found on displays in the produce department at all Publix stores and online at www.produceforkids.org. 

# # #

About Produce for Kids

Produce for Kids® promotes healthy lifestyles for children by educating kids and parents about the benefits of eating fresh fruits and vegetables while also supporting worthy children’s causes.  Since its creation in 2002 by Shuman Produce Inc., Produce for Kids has raised more than $3.1 million for children’s non-profit organizations to educate kids, parents and teachers about healthy eating with fresh produce.

To learn more about Produce for Kids and healthy eating, visit produceforkids.org, Facebook or Twitter.

About Publix

Publix is privately owned and operated by its 147,500 employees, with 2010 sales of $25.1 billion. Currently Publix has 1,039 stores in Florida, Georgia, South Carolina, Alabama and Tennessee. The company has been named one of FORTUNE’s “100 Best Companies to Work For in America” for 14 consecutive years. In addition, Publix’s dedication to superior quality and customer service is recognized as tops in the grocery business, most recently by an American Customer Satisfaction Index survey. For more information, visit the company’s website, www.publix.com.
About Let’s Move Salad Bars to Schools 

Let's Move Salad Bars to Schools is a comprehensive grassroots public health effort to mobilize and engage stakeholders at the local, state and national level to support salad bars in schools. Our vision is to significantly increase salad bars in schools across the country until every child has the choice of healthy fruits and vegetables every day at school. Let's Move Salad Bars to Schools is an initiative of the Food Family Farming Foundation, National Fruit and Vegetable Alliance, United Fresh Produce Association Foundation and Whole Foods Markets to support First Lady Michelle Obama's Let's Move! initiative. The goal of Let's Move Salad Bars to Schools is to donate 6000 salad bars by the end of 2013. Learn more about how to get support for bringing a salad bar to a school in your community at www.saladbars2schools.org.
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